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R11.A.1.1; R11.A.1.2 ; R11.A.1.3;  

R11.A.1.6.1  
More Men Taking Grocery Cart for a Spin

1.  York writes that Meyer, “…like to walk through all the aisles even if I don’t think I need anything there, because sometimes something will catch my eye.”

This is called:


A.  Unit price shopping


B.  Careful shopping


C.  Impulse shopping


D.  Immediate shopping

2.  Experts say that this is a trend …..?

  Why has it hit men more that women?

3.  How are the manufacturers responding?

4.  What is the percentage of increase of men now shopping, according to ESPN?


A.  31%


B.  17%


C.  14%


D.  45%

5.  Another report stated that the increase could be as high as _____%.

6.  Proctor and Gamble Company have begun testing ______ ________ in stores such as Wal-Mart, Target and Walgreens.

What does this term refer to as the supermarket?

7.  What is the outcome of making this gender change in the supermarket?

8.  Kraft has also changed their marketing approach.  What are they now doing for male shoppers?

9.  According to York’s article,  men’s shopping tendencies are causing food-makers to …. 

10.  Barry Calpino, vice president of Kraft Foods, said “We talk to a lot of these millennial guys about shopping, and the biggest headline is ____________________

______________________,  ____________________________________________, 

______________________________________, ____________________________.”
